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DETAILED ACTION 

This office action is in response to amendment filed September 8, 2009. Applicant 
amended claims 7-24, 26-30, 48-65, 67, 69-72, canceled claims 1-6, 25, 32-47, 66 and added 
claims 73-76. Claims 7-24, 26-30, 48-65, 67-76 are pending. 

Claim Rejections - 35 USC § 112 

The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and distinctly claiming the 
subject matter which the applicant regards as his invention. 

Claims 7-24, 26-30, 48-65, 67-76 rejected under 35 U.S.C. 1 12, second paragraph, as 
being indefinite for failing to particularly point out and distinctly claim the subject matter which 
applicant regards as the invention. 

Claim 9 recites b) generating, by the computer system in response to the received search 
query, a document including a plurality of search results, each of the plurality of search results 
being linked to a linked document associated with a domain identifier such that when a user 
selects a search result, the linked document is provided to the user; d) storing, by the computer 
system in response to the received user selection of the one of the plurality of search results, an 
association of the domain identifier of the linked document and information of the search query 
h) accepting , by the computer system and as an advertiser input, the domain identifier ; 

The claim recites a plurality of search results and each result is associated with domain 
identifier. The claim also recites that the step of a) thru d) are repeated. Therefore, there could be 
more than one domain identifiers associated with user selections. It is unclear which of the 
domain identifiers is inputted by the advertiser or accepted as an input. 
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Claim 9 also recites repeating acts a) through d). Does it mean that the same search query 
(with the same term or phrase) is receiving again, and also the same search results for the same 
search query is generated? If that is the case the same selection and the same association with the 
same document identifier is stored, which implies that the aggregated data would only include 
the same selection and same association. 

Claims 17, 50, 58, 73-76 are also rejected for the same reason. 

Claim Rejections - 35 USC §102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the 
basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by another filed 
in the United States before the invention by the applicant for patent or (2) a patent granted on an application for 
patent by another filed in the United States before the invention by the applicant for patent, except that an 
international application filed under the treaty defined in section 351(a) shall have the effects for purposes of this 
subsection of an application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language. 

Claims 9-14, 17-31, 50-55 and 58-72 are rejected under 35 U.S.C. 102(e) as being 
anticipated by Ryan et al. (US 6,421,675 B2). 

Regarding claims 9-11, 17, 19-22, 24, 26, 27, 50-52, 58-63, 65, 67-68, Ryan teaches: 

a) receiving, by a computer system including at least one computer, a search query; 
wherein the query includes term or phrase (see col. 6 lines 5-1 1); 

b) generating, by the computer system in response to the received search query, a 
document including a plurality of search results, each of the plurality of search results 
being linked to a linked document (associated with a domain identifier) such that when a 
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user selects a search result, the linked document is provided to the user; wherein the 
linked document is a web page; wherein the domain identifier is a URL (see col. 6 lines 
10-52); 

c) receiving, by the computer system, a user selection of one of the plurality of search 
results (see col. 6 lines 10-52); 

d) storing, by the computer system in response to the received user selection of the one of 
the plurality of search results, an association of the domain identifier of the linked 
document and information of the search query (see col. 6 lines 10-52); 

e) repeating acts (a) through (d) (see col. 10 lines 46 to col. 12 line 67); 

f) aggregating, by the computer system, stored associations of domain identifiers and 
information of search queries to generate a set of aggregated domain identifier-to-search 
query information associations (see col. 2 lines 25-56, col. 4 line 43-67, col. 1 1 line 6 to 
col. 12 line 67); 

g) storing, by the computer system, the set of aggregated domain identifier-to-search 
query information associations, wherein the search query information includes at least 
one of (A) one or more terms and (B) one or more phrases extracted from the search 
query (see col. 1 1 line 1 to col. 12 line 67; 

h) accepting, by the computer system and as an advertiser input, the domain identifier; 

i) obtaining by the computer system using the accepted domain identifier at least one of 
the (A) one or more terms and (B) one or more phrases from the stored set of aggregated 
domain identifier-to-search query information associations (see fig. 15-23). 
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Regarding the claim language providing , by the computer system, the obtained 
at least one of the (A) one or more terms and (B one or more phrases as ad information stored in 
association with an ad, wherein the ad has a landing page document, and wherein the 
landing page document belongs to a domain identified by the domain identifier; and k) 
controlling, by the computer system, a serving of the ad using the at least one of the (A) one or 
more terms and (B) one or more phrases stored in association with the ad as the targeting 
information, no patentable weight is given to the bolded section. The claim language "as ad 
information stored in association with an ad, wherein the ad has a landing page document, 
and wherein the landing page document belongs to a domain identified by the domain 
identifier" is just the intended use of the term or phrase. The claimed step of providing is for the 
obtained term or phrase and if the provided term or phrase is treated as an ad information stored 
in association with an ad or not does not change the step of providing the obtained term or 
phrase. Therefore, the language does not patentably differentiate the claimed step from the prior 
art. It has been held that language that suggests or makes optional but does not require steps to 
be performed or does not limit a claim to a particular structure does not limit the scope of a claim 
or claim limitation. The following are examples of language that may raise a question as to the 
limiting effect of the language in a claim: 

(A) statements of intended use or field of use, 

(B) "adapted to" or "adapted for" clauses, 

(C) "wherein" clauses, or 

(D) "whereby" clauses. 

This list of examples is not intended to be exhaustive. See also MPEP § 21 1 1.04. 
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However if Examiner was to consider the limitation, Ryan also teaches as follows: in 
order for web pages (12) to be selected by a user, search input obtained from one of variety of 
sources is input and used along with the algorithm selected to determine search results; the result 
of the search are then displayed to the user, as shown by the steps of displaying web pages, and 
displaying actively suggested web pages ... in order for keyword suggestion to take place ... 
which search algorithm to use is selected... Ryan further teaches the novel feature which 
indirectly inures to the benefit of the end user directly benefit the advertiser, because it allows for 
content to be targeted in real time based upon various criteria . . . based upon inputs from users 
and content providers, which content to show is determined; therefore, advertisements are 
displayed for the user to see, simultaneously with the display of either keywords and/or web 
pages (landing page) (see col. 4 lines 31-67, see also col. 30 lines 15-67) 

Regarding claims 12-14 and 53-55, Ryan teaches the act of providing the one or more 
terms or phrases includes populating keyword targeting information of the ad; populating at least 
some content of a creative information of the ad; suggesting at least some content of a creative of 
the ad to an advertiser (col. 2 lines 25-56, col. 4 lines 43-67, col. 1 1 line 6 to col. 12 line 67). 

Regarding claim 18, Ryan teaches wherein the association includes at least term count or 
phrase count (see col. 1 1 line 1 to col. 12 line 67). 

Regarding claims 23 and 64, Ryan teaches wherein the search query information includes 
at last two of one or more terms and one or more phrases (see col. 1 1 line 1 to col. 12 line 67). 

Regarding claims 28-31, 65, 69-72, Ryan teaches populating or suggesting the targeting 
information of the ad with at least a keyword; populating at least some content of a creative of 
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the ad; suggesting at least some content of a creative of the ad to an advertiser (col. 2 lines 25-56, 
col. 4 lines 43-67, col. 1 1 line 6 to col. 12 line 67). 

Claim Rejections - 35 USC §103 

The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

Claims 10, 1 1 and 73-76 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Ryan et al. (US 6,421,675 B2) further in view of Horowitz et al. (US 2005/0097204 Al). 

Regarding claims 73-76, Ryan teaches: 

a) receiving, by a computer system including at least one computer, a search query 
wherein the query includes term or phrase (see col. 6 lines 5-1 1); (see col. 6 lines 5-1 1); 

b) generating, by the computer system in response to the received search query, a 
document including a plurality of search results, each of the plurality of search results 
being linked to a linked document (associated with a domain identifier) such that when a 
user selects a search result, the linked document is provided to the user; wherein the 
linked document is a web page; wherein the domain identifier is a URL (see col. 6 lines 
10-52); 

c) receiving, by the computer system, a user selection of one of the plurality of search 
results (see col. 6 lines 10-52); 
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d) storing, by the computer system in response to the received user selection of the one of 
the plurality of search results, an association of the domain identifier of the linked 
document and information of the search query (see col. 6 lines 10-52); 

e) repeating acts (a) through (d) (see col. 10 lines 46 to col. 12 line 67); 

f) aggregating, by the computer system, stored associations of domain identifiers and 
information of search queries to generate a set of aggregated domain identifier-to-search 
query information associations (see col. 2 lines 25-56, col. 4 line 43-67, col. 1 1 line 6 to 
col. 12 line 67); 

g) storing, by the computer system, the set of aggregated domain identifier-to-search 
query information associations, wherein the search query information includes at least 
one of (A) one or more terms and (B) one or more phrases extracted from the search 
query (see col. 1 1 line 1 to col. 12 line 67; 

h) accepting, by the computer system and as an advertiser input, the domain identifier; 

i) obtaining by the computer system using the accepted domain identifier at least one of 
the (A) one or more terms and (B) one or more phrases from the stored set of aggregated 
domain identifier-to-search query information associations (see fig. 15-23). 

Regarding the claim language providing , by the computer system, the obtained 
at least one of the (A) one or more terms and (B one or more phrases as ad information stored in 
association with an ad, wherein the ad has a landing page document, and wherein the 
landing page document belongs to a domain identified by the domain identifier; and k) 

controlling, by the computer system, a serving of the ad using the at least one of the (A) one or 



Application/Control Number: 10/813 ,925 Page 9 

Art Unit: 3622 

more terms and (B) one or more phrases stored in association with the ad as the targeting 
information, no patentable weight is given to the bolded section. The claim language "as ad 
information stored in association with an ad, wherein the ad has a landing page document, 
and wherein the landing page document belongs to a domain identified by the domain 
identifier" is just the intended use of the term or phrase. The claimed step of providing is for the 
obtained term or phrase and if the provided term or phrase is treated as an ad information stored 
in association with an ad or not does not change the step of providing the obtained term or 
phrase. Therefore, the language does not patentably differentiate the claimed step from the prior 
art. It has been held that language that suggests or makes optional but does not require steps to 
be performed or does not limit a claim to a particular structure does not limit the scope of a claim 
or claim limitation. The following are examples of language that may raise a question as to the 
limiting effect of the language in a claim: 

(A) statements of intended use or field of use, 

(B) "adapted to" or "adapted for" clauses, 

(C) "wherein" clauses, or 

(D) "whereby" clauses. 

This list of examples is not intended to be exhaustive. See also MPEP § 21 1 1.04. 

However if Examiner was to consider the limitation, Ryan also teaches as follows: in 
order for web pages (12) to be selected by a user, search input obtained from one of variety of 
sources is input and used along with the algorithm selected to determine search results; the result 
of the search are then displayed to the user, as shown by the steps of displaying web pages, and 
displaying actively suggested web pages ... in order for keyword suggestion to take place ... 
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which search algorithm to use is selected... Ryan further teaches the novel feature which 
indirectly inures to the benefit of the end user directly benefit the advertiser, because it allows for 
content to be targeted in real time based upon various criteria . . . based upon inputs from users 
and content providers, which content to show is determined; therefore, advertisements are 
displayed for the user to see, simultaneously with the display of either keywords and/or web 
pages (landing page) (see col. 4 lines 31-67, see also col. 30 lines 15-67) 

Ryan does not teach generating creative information of the ad using the obtained at least 
one of (A) one or more terms and (B) one or more phrases as content of the ad, and serving the 
generated creative information of the ad, it is taught in Horowitz. Horowitz teaches the system 
generates advertisements which arc automatically placed on advertisement networks ... the 
advertisements can be generated and distributed to traffic sources on behalf of advertisers who 
have pre-determined price they are willing to pay for a designated action ... (see [0009], [0089} 
Therefore, it would have been obvious to one of ordinary skill in the art at the time of the 
invention to generate the advertisement for the advertiser in Ryan's in order to automat the 
selection and generation of advertisement, as in Horowitz. 

Regarding claims 7, 8, 15, 16, 48, 49, 56 and 57 Ryan teaches the act of providing the 
one or more terms or phrases includes populating keyword targeting information of the ad; 
populating at least some content of a creative information of the ad; suggesting at least some 
content of a creative of the ad to an advertiser (col. 2 lines 25-56, col. 4 lines 43-67, col. 1 1 line 6 
to col. 12 line 67). 
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Regarding claim 10 and 11, Ryan does not teach generating creative information of the 
ad using the obtained at least one of (A) one or more terms and (B) one or more phrases as 
content of the ad, and serving the generated creative information of the ad, it is taught in 
Horowitz. Horowitz teaches the system generates advertisements which are automatically placed 
on advertisement networks ... the advertisements can be generated and distributed to traffic 
sources on behalf of advertisers who have pre-determined price they are willing to pay for a 
designated action ... (see [0009], [0089} Therefore, it would have been obvious to one of 
ordinary skill in the art at the time of the invention to generate the advertisement for the 
advertiser in Ryan's in order to automat the selection and generation of advertisement, as in 
Horowitz. 

Response to Arguments 

Applicant's arguments filed September 8, 2009 have been fully considered but they are 
not persuasive. Applicant argues that Ryan as amended does not teach providing the obtained at 
least one or more terms or phrases (which are obtained by aggregating search query information 
which led to a user selection of the ad's linked "landing page) as ad information stored in 
association with an ad. How can, obtaining one of the terms or phrases (that was provided as a 
search query) and providing the term or phrase be more than the term or phrase itself? If the term 
that was received as search term is provided, it is just the search term. The language "as ad 
information stored in association with an ad where the ad has a landing page document, and 
wherein the landing page document belongs to a domain identified by the domain identifier" is 
just an intended use of the obtained or provided search term or search query. There is no addition 
step claimed that could turns the search term or search query into an ad, therefore no patentable 
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weight could be given to the claimed language. It has been held that Language that suggest or 
makes optional but does not require steps to be performed or does not limit a claim to a particular 
structure does not limit the scope of a claim or claim limitation (MPEP §2106 II C). The claim 
recites the step of obtaining and providing the term or phrase (i.e., the term or phrase that was 
received as a search query) using the received domain identifier. 

Applicant also argues that Ryan does not teach controlling by the computer system the 
serving of the ad using at least one of ... stored in association with the ad as the target 
information. Examiner again points out that even thought the claim recites the serving of the ad 
the claim does not recite an ad. As indicated above the claim only recites the obtaining of the 
term or phrase and providing the obtained term or phrase. Whether the term is provided as an ad 
information or not, it is still a term or phrase. Therefore, there is no ad to be served. The 
language "as the targeting information" is just an intended use and no patentable weight is given. 
Conclusion 

The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 

Applicant's amendment necessitated the new ground(s) of rejection presented in this 
Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP § 706.07(a). 
Applicant is reminded of the extension of time policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
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will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the date of this 
final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Yehdega Retta whose telephone number is (571) 272-6723. The 
examiner can normally be reached on 8-4:30. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (571) 272-6724. The fax phone number for the 
organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you would 
like assistance from a USPTO Customer Service Representative or access to the automated 
information system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

YR 

/Yehdega Retta/ 

Primary Examiner, Art Unit 3622 



